Robert Madden Ind.

Building Dependable Partnerships

Robert Madden Industries Co-op Guidelines

Co-op advertising is a powerful program to help you maximize your advertising dollars and increase your
company’s exposure. It not only allows you to promote your dealership but also helps create brand recognition.

To support brand uniqueness and existence, certain guidelines must be followed in order to receive co-op
reimbursement. Please review and follow the guidelines below carefully to make sure you get fully reimbursed
for your support of the Bryant brand.

e The co-op rate for 2026 will be 50% (Dealer)/ 50% (Robert Madden Ind.)
e Robert Madden Industries account must be in good standing to receive co-op reimbursement.

e All pre-approvals and co-op reimbursement claims should be submitted through www.rmiclaims.com.

e Any unclaimed co-op funds will be lost and not be carried over to the next year.
e No pre-approval is needed for Bryant-produced advertising used from the Bryant Ad-Kit, which is available
through HVACpartners.com.

e All dealer-created advertising must be pre-approved through www.rmiclaims.com to ensure advertisement

qualifies for co-op reimbursement. Robert Madden Industries will not reimburse any advertisements that do

not meet Bryant co-op guidelines

o For a complete list of pre-approval requirements, see checklist on the following pages

e All claims must be submitted through www.rmiclaims.com and approved before RMI will make co-op

reimbursements.

o For a complete list of required claim documentation, see requirement checklist on the following pages
e Advertising claims will be processed, and a credit will be issued to your Robert Madden account after the
correct information is received & approved, provided you have co-op funds available, and your RMI account

is current.

Claims submitted within 90 days of the invoice date are eligible for 50% reimbursement.

Claims submitted within 91 - 120 days after the invoice date are eligible for 25% reimbursement.
Claims submitted after 120 days of the invoice date are not eligible for co-op reimbursement.

No claims for 2026 advertising will be accepted after December 15, 2026.

e An overview of your market funds, pre-approvals, and claims are available to you through your Bryant co-

op account at www.rmiclaims.com

www.RMIClaims.com
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Approved Logo and Taglines

Brand logo = Bryant Heating &
Cooling Systems logo (shown at
right).

FAD logo can be used in place
of the brand logo for co-op.

All other co-op guidelines must
be followed.

FAD logo with “Satisfaction
Guaranteed” tagline does not
require the “Whatever It Takes”
tagline.

Satisfaction Guaranteed!

Tagline = “Whatever It Takes”
tagline (either option shown to
the right is allowed).

A)

B)

WHATEVER
IT TAKES.

WHATEVER IT TAKES.

www.RMIClaims.com
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Requirement Checklist by Media Type

Media

Allowed: Site
development and
micnthly hosting fees

Actions required BEFORE
publication

1) Prominently feature Bryant
logo with tagline on home page
(logos appearing in photos are
not considered sufficient)

2} List Bryant products and show
Bryant images exclusively.
(Exception: BFAD websites
may display competitive logo or
name when referencing brands
senviced. Non-FAD websites
may note by competitive name
(no logos) all brands serviced.

Documents required for
APPROVAL SUBMISSION
1)Vendor contract or invoice
2) URL of website
3) Pre-approval confirmation

Online

SEQVSEM and targeted
advertizing including ad
media buy, agency
management fees and
costs for creative
writing, design or other
production costs

1) Intermet banner ads must
prominently display brand logo
with tagline

2) Copy-only based ads must
include the use of the Bryant
brand name

3) Pre-approval required unless
using ad kit materials

1) Vendor contract or invaice

2] Print out of advertisement

31 URL of landing website

4] Pre-approval confirmation if dealer
produced

Mobile

Allowed: Ad media buy,
agency management
fees and costs for
creative writing, design
or other production
costs

1) Visual ads must prominently
display brand logo

2) Copy-only based ads must
include the use of the Bryant
brand name

3) Pre-approval required unless
using ad kit materials

1) Vendor confract or invoice

2) Print out of adverfisement

3) Phone number ad connects to

4) Pre-approval confirmation if dealer
produced

Social Media
Allowed: Agency
management fees and
local video production
for social media use

1) Twitter and like feeds must
mention Bryant brand name

2) Social media pages must
feature Bryant logo with tagline
in cover photo/header

3) Post graphics and videos must
include the Bryant brand logo

4) Videos require preapproval of
script and storyboard

1] Vender contract or invoice
2] Printout of Facebook or other landing
site of the social campaign

TV I Cable

Allowed: Ad media buy,
agency media
commissions and costs
for creative writing,
design or ather
production costs

1) All ads must prominentty
feature Bryant logo with tagline

2lcommercials greater than
215 seconds must also audibly
mention brand name and
“Whatever It Takes™ tagline

JCommercials :10 to =15
seconds must alzo audibly
mention brand name

4)Commercials -10 seconds or
less (e.g., Time & Temp ads)
do not reguire audible mention
of brand or tagline but must
prominently feature brand logo
with tagline.

S)For commercials with no
voiceover, Bryant products

must be shown along with
prominently displaying the
Bryant kogo with tagline
Pre-approval of script required
unless using ad kit materials

1) Month end invoice from the station

2) Script and
matching to invoice — may reference ad
(-2

3) Pre-approval confirmation if dealer
produced

4} Media commigsions must be on invoice
from media vendor and must be a
separate line item. Creative
development and producticn fees
cannot be funded with media
commissions. Media commissions
should not exceed 17% of the total
media cost for reimbursement
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Radio

Allowed: Ad media buy,
agency media
commissions and costs
for creative writing,
de=sign, or other
production costs

1) Spots greater than ;15
seconds must mention brand
name with "Whatewver It Takes"
tagline

2) Spots:15 seconds or less
must audibly mention Bryant

3) Pre-approval of script required
unless using ad kit materials

1) Month-=nd invoice from the station
2) Script and matching to invoice — may
reference ad ID#
Pre-approval confirmation if dealer
3) produced
Media commissions must be on invoice
4) from media vendor and must be a
zeparate line item. Creative
development and production fees
cannot be funded with media
commissions. Media commissions
should not exceed 17% of the total
media cost for reimbursement

TV and Radio
Program
Sponsorships
Allowed: Sponsorship
and product costs

1) Bryant brand name must be
prominently mentioned

2} Any visual materials featuring
dealer must include the Bryant

logo with tagline

1) Month-end invoice from the station
2) Script and matching to invoice —may
reference ad IDE
Pre-approval confirmation if dealer
3) produced
Media commissions must be on invoice
4) from media vendor and must be a
separate line item. Creative
development and production fees
cannot be funded with media
commissions. Media commissions
should not exceed 17% of the total
media cost for reimbursement

Printed
Advertisements
Allowed: Purchase of
miedia and costs for
creative writing, design
or other production
costs

1) Prominently display brand
logo and copy must include
tagline. Logo must be at
minimum S50% the size of the
dealer's logo and no less than
1-inch in width (logos
appearing in photos are not
conzidered sufficient)

2) Pre-approval required unless
using ad kit

1) Criginal tear sheets (showing name of
publication and date)

2) Original itemized invoice with brand
clearly marked

3) Pre-approval confirmation if dealer
produced

Direct Mail and Door
Hangers

Allowed: Costs of
printing, mailing /
distribution and costs
for creative writing,
design or other

1) Prominently display brand
logo and copy must include
tagline. Logo must be at
minimum 50% the size of
dealer's logo and no less than
1-inch in width (logos
appearing in photos are not

1) “endor invoices for printing and
postage for direct mail

2) Original itemized invoice with brand
clearly marked

3) Asample of item (original, faxed or
emailed)

4) Pre-approval confirmation if dealer

Allowed: Costs of
billboard space rental
and costs for creative
writing, design or other
production costs

logo with tagline. Logo must
be at minimum 50% of
dealer's logo (logos appearing
in photos are not considerad
sufficient)

production costs considered sufficient) produced
2) Pre-approval required unless
usimg ad kit
Billboards 1) Prominently display brand 1) Wendor contract or original invoice.

Invoices need to show posting dates,
location and ad 108

2) Photograph of the billboard each time
the board changes

3) Pre-approval confirmation if dealer

2) Pre-approval required

unless using ad kit

produced
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Other Signage
Allowed: Cost to
purchase business
location main signage
and banner stands

1)

Prominently display brand
logo. Logo must be at
minimum 50% the size of
dealer's logo (logos appearing
in photos are not conzidered
sufficient)

1) Vendor contract or original invoice
2) Photograph of the installed sign

3} Pre-approval confirmation (Exception:

pre-approved art from a Savings
MNetwork vendor)

white

2) Pre-approval required unless
using Bryant designed ifams
through a pre-approved
Bryant materials vendor
Phone-on-hold 1) Must mention Bryant brand 1) Vendor original invoice
Messaging name and "Whatever It 2) Copy of script
Takes" tagline 3) Pre-approval confirmation if dealer
produced
Truck Graphics 1) Prominently dizplay brand 1} Vendor onginal invoice
logo with tagline. (logos 2} Photos showing all four sides ofthe
appearing in photos are not vehicle
considered sufficient)
2) Logo must be at minimum
50% the size of dealer's logo
Merchandise, Clothing | 1) Prominently display brand 1) Vendor original invoice
and Uniforms logo. Logo must equal to the 2} Sample or photo of item
size of dealer's logo and no
le=s= than 1-inch in width
Logo must be displayed in
2] Bryant colors or black and

Youth Sponsorships —
to be eligible, must
have branded
advertisement or
apparel (e.g., sports
or clubs)

1)

Any visual materials featuring
dealer such as uniforms or
signage must include the
Bryant logo

1) Invoice for sponsorship
2) Images of apparel, ad or signage

Ratings and Reviews

MiA

1} Vendor contract or invoice
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